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Smoke Free Places
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9:00-12:00
Organized by the Smoke Free Partnership and EPHA

 and endorsed by ENSP and EHN
Context
At the beginning of 2004, no European countries had yet banned smoking in bars and restaurants. Today, ten European Countries
 have adopted legal measures in order to ban smoking in the HORECA sector. In the new member states, Malta was the first to go smoke free in 2004. In Lithuania, a law against smoking in cafes, restaurants, bars, nightclubs, discotheques and other public establishments -- courageously passed by the country's parliament in May -- came into force on Monday 1 January 2007.  In Slovenia, a new bill of tobacco legislation was introduced in January 2007. Although, the bill completely bans smoking in all enclosed workplaces places and public places/areas, including hospitality industry premises, it also introduces the idea of smoking rooms/cabins -according to the Swedish model). Scientific evidence to date shows that there is no safe level of exposure to tobacco smoke and that no systems of air filtration, ventilation or smoking rooms can pretend to protect effectively from the risk associated with exposure to tobacco smoke
. From the 20th January, 2007 the new tobacco law is in public proceedings and the Slovenian Ministry for Health expects responses from the Slovenian community.
Objectives
The overall aim is to provide the necessary impetus for further initiatives to introduce comprehensive smoke free laws in the new member states of the European Union and to provide a framework in which participants can take ownership and feel responsible for the identification of risks and strategies for forming or consolidating smoke free campaigns/legislation in their own countries.
The objectives of the workshop are to:

· Presentation of successful smoke free policies in the new members states (examples from Lithuania and Slovenia).
· Bring together national tobacco control advocates/coalitions and advocates from the general public health community to discuss the need for and assess the prospects of further Smoke Free campaigns collaborations  in their own country. 
· Go over the rationale for 100% smoke free policies and the main scientific argument (the proven danger of passive smoking - smoke free legislation is health and safety legislation)
· Update participants on the development of guidelines on Article 8 FCTC

Main outputs

Bearing in mind that countries are at different stages of progress regarding going smoke free, participants will be asked to assess the following:
1. Level of unity and support amongst the public health community and advocates. The public health community has to form a broad coalition of organizations in support of smoke free legislation with a general strategic plan, a clear message and speak with one voice.
2. A clearer idea of where each country stands on the issue of passive smoking, where we can agree, where the problems still lie and the likelihood of reaching agreement on key goals and messages in the short to medium term.
3. Level of endorsement of the population for Smoke Free Laws in their own countries and find solution for further support (for instance, opinion polls on smoke free policies are recommended
). 
4. Level of opposition from the hospitality and tobacco industry and arguments used (TI and Horeca sector always claim that smoking ban laws in restaurants and bars have a negative impact on business and lead to less sales and to less employment). Even if there is no evidence for such claims, participants will have to be ready to counter these arguments as they may have an impact on public opinion. 
5. The capacity in order to develop a permanent media strategy (including new research and information in relation to smoke free legislation and a media response team capable of reacting rapidly)

Background materials:
· Limassol Recommendations
· ENSP Document on EUROPEAN TRENDS TOWARDS SMOKE-FREE PROVISIONS
· Lifting the Smoke Screen Report 
· ENACTING Strong SMOKE-FREE Laws: The Advocate’s Guide to Legislative Strategies
· ENFORCING Strong SMOKE-FREE Laws: The Advocate’s Guide to Enforcement Strategies
Chairs: Florence Berteletti Kemp (SFP) and Michael Forest (ENSP)
Programme

Session 1
09.00 - 09.05 

Introductions and welcome: Florence Berteletti Kemp, SFP
09.05 - 09.20
Lithuania – is Lithuania a success Story? Aurelijus Veryga, ENSP

09.20 - 09.30 
A law in the making in Slovenia: Dr Vesna-Kerstin Petric, Ministry of Health, Directorate for Public Health, Slovenia

09.30 - 09.45
Article 8 and the Framework Convention on Tobacco Control (FCTC): Fiona Godfrey, ERS
09.45 – 10.00
Importance of the UK smoke free national campaign: Elspeth Lee, Cancer Research UK
10.00 – 10.10

Question from the Floor and Discussion

Session 2

10.10 – 11.30: 


Towards the second half of the workshop, participants will be divided into countries working groups. If there aren’t enough participants from the same country, the groups will be formed with participants from countries with similar smoke free laws. Each group will need to consider the following questions: 

1. Are you aware of the smoke free law or a proposal for a smoke free law in your country?  If so, could you identify its strength and weaknesses? 
2. Is there a Smoke Free campaign in your country? Are you already involved? If not, would you consider joining the campaign? What is the level of unity and support amongst the public health community and advocates for the campaign? Is the campaign formed by a broad coalition of organizations in support of smoke free legislation? If not, why not?
3. How is the campaign organized? Does it have a general strategic plan, does it have a clear message (if so which one) and does it speaks with one voice? (describe the process for reaching consensus and deciding on the key messages)
4. Are you aware of current problems linked to the campaign? Can you describe the likelihood of reaching agreement on key goals and messages in the short to medium term?
5. Can you describe the level of endorsement of the population for Smoke Free Laws in your country and find solution for further support (for instance, opinion polls on smoke free policies are recommended
). 
6. Can you describe the level of opposition from the hospitality and tobacco industry?
 
7. Do you feel that the campaign has the necessary tools (clear processes) and the necessary level of competence (decision-making processes)  in order to develop a permanent media strategy (including new research and information in relation to smoke free legislation and a media response team capable of reacting rapidly)
8. Who can most effectively deliver these messages? 
9. How do we get our target audiences to hear our messages?
Session 3

11.30 – 12.00: 


The latter part of the workshop will be structured to allow for a period of rationalisation, consensus, review of the workshop objectives and actions for going forward. Participants will be encouraged to 'stand-up and get involved' through the hands-on use of 'flip-charts', pens and 'post-it' stickers etc.

� Ireland (29 March 2004), Norway (1 June 2004), Italy (10 January 2005), Malta (5 April 2005), Sweden (1er June 2005) and Scotland (26 March 2006). In 2007, smoking bans in the Horeca sector will become reality in three other European countries: Lithuania (1er January 2007), Iceland (1 June 2007) and the UK (1 July 2007). France will follow suit in January 2008. 


� (Lifting the Smoke Screen Report - Chapter 2, p.16).


� A key factor for successful legislation is the attitude of the population towards smoke free legislation. A proper preparation and consultation process is needed which can take the form of a public and parliamentary debate) 
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